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INTRODUCTION

When we talk about our brand identity, we're talking
our personality. How our clients, consumers and
suppliers experience our brand. We achieve this
through our visual language and tone of voice.

The identity elements — our logo, typography, colour
palette, and corporate pattern — allow us to create
memorable communication which is light, engaging
and consistent.

In this document, you'll be guided through the various
rules, templates and examples, which make it possible
for us to take joint responsibility for our identity.

E MODERN COMPANY....mmmmmsmmssssssssssssssssssss 2
LOGOTYPE
COLORS
CORPORATE PATTER
TYPEFACE
VISUAL

TONE O ’
EXAMPLE OF APPLICATIO
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THE MODERN COM

Benify is a world leader in HR technology with

a strong heritage of challenging the status quo.
Through innovation, which powers new ways of
working, we are redefining the employer-employee
relationship.

We offer unique digital experiences which are
engaging, involving and simple. When our customers
talk to us, we're honest, insightful and likeable. These
values are part of our fibre. They're illustrated through
our identity.

We're different. And we're proud to be so.
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LOGOTYPE LANDSCAPE FORMAT

How to use the
logotype

The Benify logo is an important
part of this process. It helps us
to build strong brand association
and connects our audience to
our broader brand experience.
The logo should be clearly visible

¥ benify

on all Benify communication and PORTRAIT FORMAT
replicated in its original form.

The logo consists of a word

image and a graphic element. The

typeface is Dax Pro and the graphic

element depicts the Globe, which

consists of flexible notes.

The logo can be used in two
formats — landscape and portrait.
The most common format is
landscape.

benify

LOGOTYPES
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LOGOTYPE

Placement and
usage

To ensure the logo is fully visible,
it's important to minimise any
competing elements close to the
placement of the logo.

Ensure a minimum freezone in the

immediate area surrounding the
logo (see diagram to the right).

LOGOTYPES

FREEZONE LANDSCAPE

FREEZONE PORTRAIT

1/2G

1/2G

1/2G

1/2G

1/2G

PLACEMENT LANDSCAPE / PORTRAIT

@ benify

@ benify

& benify
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COLOURS

How to use the
colours

Benify's brand identity consists

of two primary colours and seven
secondary colours. The primary
colours are used in the logo and
as the background for promotional
materials.

The secondary colours are used
as accent colours for icons and
graphic elements, as well as the
background colour for the various
categories within the Benify
brand (e.g. work-life balance,
compensation).

COLORS

PRIMARY

SECONDARY

C100 M65 YO K9
RO G80 B154
PMS 29456C

C91 M49 YO KO
RO G89 B169
PMS 3005C

CO MO YO K6
R244 G244 B244
PMS COOL GRAY1

C76 M27 YO KO
R34 G149 B211
PMS 292

CO MO YO K40
R178 G178 B178
PMS COOL GRAY6

CO M58 Y85 KO
R240 G131 B50
PMS 1568

C5 M28 Y92 KO
R243 G187 B27
PMS 7404

C74 MO Y51 KO
R35 G176 B160
PMS 3115

C6 M84 Y42 KO
R224 G70 B103
PMS 219
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CORPORATE
PATTERN

Benify's corporate patterns consist
of the corporate colours combined
together with lines and bubbles

to create a vibrant pattern. Used
discreetly, this offers a playful and
tech-y impression of our brand. The
soft round shapes are the basis for
Benify's identity to communicate
that we're friendly, accessible and
easy to work with.

The patterns are compiled using
five of our secondary colors. They
can be used as backgrounds for
the various categories within the
Benify brand.

PATTERN
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TYPEFACE

Our main font

The Neue Helvetica LT font family
is Benify's primary typeface. This
spacious digital-friendly font is an
expression of our brand persona
and overall tonality. It's clean, soft
and functional character offers a
powerful first impression to our
audience. We use medium and
bold-condensed weighting for
headlines, light weighting for body
texts and light italic weighting for
quotations.

Avrial is our secondary font and an
easily accessible alternative. Its
use is limited to corporate material
which must be opened by general
software systems.

TYPOGRAPHY

Headline 1

Helvetica Bold Condensed/
Helvetica Condensed

Size: 24-30 pt

Line spacing: 27-33 pt

Headline 2

HELVETICA NEUE LT BOLD CONDENSED
HELVETICA NEUE LT CONDENSED

Helvetica 75 Bold/
Helvetica 45 Light
Size: 24-30 pt

Line spacing: 27-33 pt

HELVETICA NEUE LT BOLD
Helvetica Neue LT Light

Body text
Helvetica 45 Light

Size: 9-11 pt
Line spacing: 12-14 pt

Citation

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed
do min eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat.

Helvetica 45 Light italic
Size: 9-11 pt
Line spacing: 12-14 pt

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed
do min eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation
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TYPEFACE

Design
guidelines

Within our material, we use a

clear hierarchy of text sizes and
weighting. This establishes a
relationship between different types
of information and their assigned
importance.

The example to the right is
formatted as A4 print material.

TYPOGRAPHY

Subheadline
Is set in capital letters and in the weight 77 Bold Condensed
Size 16 pt, line spacing of approx. 20 pt.

Headline
Helvetica LT Std 77 Bold Condensed
Size 30 pt, line spacing 36 pt.

Introduction
Helvetica Neue 65 Medium
Size 10 pt, line spacing 13 pt. Track approximately b.

Body text
Helvetica Neue 45 Light

Size 10 pt, line spacing 13 pt. Track approximately 10.
Helvetica Neue 65 Medium for subheadlines in body text.

HALSA
Forméansnamn

Header lorem —

ipsum dolor sit amet

Ingress: 3-6 rader. Lorem Ugit autas
sinulpa riosam restect enisser spedissit
mod explibusdae. Nciderit, sae ligeniae
sequibus molor. Borrund ignatur.

Brodtext. Nim quam natus cumetur? At

re porectus eum arum videlluptus atectia
ectatum cor maximagnat magnimi nciderit,
sae ligeniae sequibus molor aut aliae nonsed
mo tem ulparcil magnihic te Nim quam natus
cumetur? At re porectus eum arum videllup-
tus atectia ectatum cor maximagnat magnimi
nciderit, sae ligeniae sequibus molor aut aliae
nonsed mo tem ulparcil magnihic tem

Mellanrubrik

Nim quam natus cumetur? At re porectus
eum arum videlluptus atectia ectatum cor
maximagnat magnimi nciderit, sae ligeniae
sequibus molor aut aliae nonsed mo tem
ulparcil magnihic. Nim quam natus cumetur?
At re porectus eum arum videlluptus atectia
ectatum cor maximagnat magnimi nciderit mi
nciderit, sae ligeniae sequibus

Visste du att?
Lorem ipsum diespmata
ed

Fordelar for dig som arbetsgivare
» Visa upp tre basta fordelarna
quistem qui volorestem nos destias que.

» Ab ipic tem iligent dolorep edissint
facimolor adist quiatem aut des sit la.

» Ut intiis aut dernati abor recesequae con
con conet providusdsd.

Férdelar for dina medarbetare
» Visa upp tre basta férdelarna
qui volorestem nos destias que.

» Ab ipic tem iligent dolorep edissint
facimolor adist quiatem aut des sit la.

» Ut intiis aut dernati abor recesequae con
con conet providus.

Kom igang
Lorem ipsum dies poemata rediit. Nim quam
natus cumetur? At re porectus eum arum
videlluptus Nim quam natus cumetur? At re
porectus eum arum vid maximagnat mag-
nimi elluptus. Nim quam natus cumetur? At
re porectus eum arum videlluptus atectia
ectatum cor maximagnat magnimi nciderit,
sae ligeniae sequibus molor aut aliae nonsed
mo tem ulparcil magnihic.
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TYPEFACE

Secondary font

The purpose of the secondary font
is to maintain continuity across

all document types. Often, when
working in Word or PowerPoint
documents, it's easier to use a safe
font (i.e. a font that will work on all
computers).

Benify's secondary font is Arial
and should only be used when the
primary font is unavailable. Arial
then replaces Helvetica Neue.

Avrial has four cuts, Regular and
Bold with their oblique versions.

TYPOGRAPHY

Headline 1

Arial Bold
Size: 24-30 pt
Line spacing: 27-33 pt

Headline 2

ARIAL BOLD
ABCDEFGHIUKLMNOPQRSTUVXY

Arial Regular
Size: 24-30 pt
Line spacing: 27-33 pt

ARIAL BOLD
ABCDEFGHIJKLMNOPQRSTUVXY

Body text
Arial Regular Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do
Size: 9-11 pt min eiusmod tempor incididunt ut labore et dolore magna aliqua.

Line spacing: 11-13,5 pt

Ut enim ad minim veniam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ea commodo consequat.

Citation
Arial ltalic Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed
Size: 9-11 pt do min eiusmod tempor incididunt ut labore et dolore magna

Line spacing: 11-13,5 pt

ullamco laboris nisi ut aliquip ex ea commodo consequat.
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TYPEFACE

Design
guidelines

For all materials, there is a clear
hierarchy for text size and weight.
This establishes a relationship
between different types of
information and their assigned
importance.

Arial bold is used for headlines and

sub-headlines. Arial regular is used
for the text body.

TYPOGRAPHY

Headline
Arial Bold

Size 20-24 pt, the text is set in capital letters.

Body text

Arial Regular
Size 9-10 pt

Sub-header
Arial Bold
Size 10-12 pt

HEADLINE IN ARIAL BOLD

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco labaris nisi ut aliquip ex ea commodo consequat Duis aute irure
dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit
anim id est laborum. Sed ut perspiciatis unde laudantium, totam rem aperiam, eaque
ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt explicabo.

Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia
consequuntur magni dolores eos qui raticne voluptatem sequi nesciunt. Neque porro
quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia
non numguam eius modi tempora incidunt ut labore magnam aliquam quaerat voluptatem.

Sub-headline in arial bold

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea commodo consequat.Duis aute irure
dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.

Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit
anim id est laborum. Sed ut perspiciatis unde laudantium, totam rem aperiam, eaque

ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt explicaba.
Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia
censequuntur magni dolores ecs qui ratione voluptatem sequi nesciunt. Neque parro
quisquam est, qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia
non numguam eius modi tempora incidunt ut labore magnam aliquam quaerat voluptatem.

Lorem ipsum dies poemata reddit

Lorem ipsum dolor sit amet, consectetur adipisicing &lit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullameo |abaris nisi ut aliquip ex ea commaodo consequat Duis aute irure
dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla pariatur.

Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit
anim id est laborum. Sed ut perspiciatis unde laudantium, totam rem aperiam, eaque
ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt explicabo.
Nemo enim ipsam voluptatem quia voluptas sit aspemnatur aut odit aut fugit, sed quia
consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt.

‘ benlfy Benify AB I Banérgatan 16 1115 23 Stackhalm | Tol: 08-310 210 | info@benify.so
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TYPEFACE

Leaflets

The following pages contain
working examples of how

the branding identity works

in practice. The consistent

and repeated use of design
elements reinforces our design
style, essentially building the
Benify visual language.

TYPOGRAPHY

INNOVATION & HALLBARHET
Fomansnamn

Header lorem —
ipsum dolor sit amet

Ingrese: 3.6 rador. Lorom Ugtatas o

Visste du att

@ benify

TOTAL KOMPENSATION & KARRIAR
Fomansnamn

Header lorem —
ipsum dolor sit amet

Ingrese: 3.6 racr. Lorom Ut autas

Visste du att?

@ benify

HALSA
Formansnamn

Header lorem —
ipsum dolor sit amet

Ingrese: 3.6 rador L.

@ benify

EKONOMISK TRYGGHET
Formansnamn

Header lorem -
ipsum dolor sit amet

Ingress: 3.6 rador.Lorom Ugitautss  Fodla for digsom rtetsvare

Soquie molr, Bornd

@ benify

BALANS | LIVET
Forménsnamn

Header lorem —
ipsum dolor sit amet

Ingrese: 3.6 rador, Lorom Ugitautas ol




GRAPHIC PROFILE

VISUAL
LANGUAGE

Photography

Our visual content is representative
of our brand values.

Our images communicate that
we are a modern, diverse, and
professional company.

The images should depict an urban
feel to highlight our mobile product,
our urban demographic userbase
and our vibrant brand values.
Round shapes should be used for
consistency purposes.

VISUAL LANGUAGE
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VISUAL
LANGUAGE

Icons

Any use of icons should follow the
same round-shape concept and
include the secondary colors.

The icons are primarily intended
to illustrate different notions,
functions and specific features of
the Benify product (for example, in
PowerPoint).

VISUAL LANGUAGE

06060
@GG:

OLe
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VISUAL
LANGUAGE

Illustrations

[llustrations should be used to
lighten any heavy content (e.g.
where statistics are used and
complex subject matters are
discussed). lllustrations can be
used for any kind of material, the
most common examples being for
eBooks and PowerPoints.

VISUAL LANGUAGE

|-

[
[
]
]
[ ]
|
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TONE OF

VOICE Total reward statement

Employees can visualise their total reward and total compensation packages which also
serve as a digital payslip. Employees are presented with an illustration showing the value
of their employers investment above their basic salary.

. Salary

Our tone reflects the simplicity of o B
our digital experience. It should F3. employses know

q n 9 . Rewards - o 4 how much you invest
be short, simple and light. We're e e— in them, in addition

made for mobile. Less is always 1o their salary?

more.
. Pension & insurances

Our reputation as a new thinker is

made possible by content, which

iS insig htfu |, pI’Og reSSiVe aﬂd The Total Reward Statement will be personalised and visualised as a graph to provide a 20
clear overview of the components adding up to their total compensation. :

authoritative. \ languages

We do it in our own way. We make P L
light work of heavy content. And
turn complex into simple.

97%

retention

& benify

TONE OF VOICE
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Here you can find some examples of the materials
which encapsulate our graphic profile.

= Brochure

= Poster

= OnePagers

* Roll-ups

= PowerPoint
= eletter

= Website

= Word template
= eBook

= Merchandise
= Film
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BROCHURE
COVER

The brochure uses primary blue
as its background colour and is
brought to life through the subtle
corporate pattern and images,
which convey our friendly and
dynamic environment.

The typeface used is Neue
Helvetica LT.

BROCHURES & FOLDERS

®

Vill du veta mer?
enify.se kan di
om offentli

du ocksd
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BROCHURE
SPREAD

Helevetica Neue LT is used as

the main typeface together with
the images representing dynamic
working environments along with
Benify products presented in round
shapes.

It's important to keep the layout
clean and easy to read.

BROCHURES & FOLDERS

Rekryteringsutmaningen

‘Wilfardssektom bahtver rekrytera cirka 500 000 nya medarbatare fram till 2028,
enligt en analys frin SKL'. Féren genomsnittlig kommun betyder dat mer dn 200
niyanstéliningar varje ar; for stére kommuner 53 manga som 1000

Bakgrunden #r att bam och #ldre beraknas bli fler i relation till dem som arbetar,

i kombination med stora pensior idigt gencmgar iaden
stora férdndringar. Hur ska den offentliga sektom konkumera om de bdsta
medarbetama i en tid praglad av tkad digitalisering och kemmunikation? Och hur ska
man f& dem att stanna lngra i sina yrkan?

Hur stdrker man arbetsgivarvarumarket?

Den offentliga sektorn behtver skapa farutsdttningar fir ett hallart arbetsliv med
medarbetamas hélsa och utveckling i centrum - och marknadsftra sig som en
modam cch attraktiv arbetsgivare. Dat hir kréver uppdaterads arbatsvarktyg
anpassade fr en yngre generation. Siffror fran Regeringskanslict visar att =& snart
som &r 2026 kommer 75% av arbetskraften att vara fodd 1985 eller sanare?. Dessa
medarbetare har helt andra firvéntningar pa digitala [8sningar 4n den generation som
nu gér i pansion.

Oka engagemanget med hjilp av digitalisering

Digitalisering majligodr effektivare kommunikati agar mellan arbetsgi och
medarbetare. Det har frenklar inte bara vardagen fér medarbetama, utan gér

dem ocksd mer aktivt engagerads i sitt arbete. Och medarbetarangagemang #r ett
framgangsrikt recept fr bAde minskad personaloms4ttning och tkad produkdivitet.

82 (y av Benifys portalanvandare
0 som ar fédda efter 1985

loggar in via mobilen

Unika insikter

Wip& Benify samarbetar med en mangd firetag och organisationer inom sévil privat
som offentlig saktor, med allt fran fem till tiotusentals anstallda. Var fdrmansportal

har &ver an miljon amvéndare - ndgot som ger oss unika insikier om vad clika
demografiska grupper efterfrégar. Ddrmed kan vi vigleda arbetsgivara till att paketera
sina befintliga kollektivavtalada och lokala férméner pa basta satt. Kompletterat

med ratt urval av fardigupphandlade firmaner skapas ett personligt cch atiraktivt
arbjudande fr varje medarbetare, som ccks# ligger i linje med organisationans
tvergripande varderingar och HR-strategi.

Mer dn bara farméner
Benify farknippas kanske framst med férméanar, men var storsta styrka ligger i att
arbjuda verktyg fir effekiivare kommunikation och HR-administration. Vi ser till att
medarbetama firstir och vardat av vad arbetsgi 1 terar i dem.
‘ra ltssningar fr rekrytering, introduktion, pendling,

karriarsutvackling och work-life balance - hela
wiigen fill avslut och alumniklubbar - skapar
an skraddarsydd upplevelse genom hala
anstaliningscykeln.

Né medarbetarna dér de &r

Langt ifran alla sitter vid ett skrivbord mad Visste du att...
stéandig tillgang till intrant och jobbmajl. medarbetare i offentlig sektor
War mobilanpassada portal gir det majligt att uppskattar sina farméner
né madarbetama med riktad kermmunikation mindre &n privatanstallda

wvar da an bafinner sig. PA s s#tt dkar = trots likvérdigt ellar
kontaktytoma, och dérmed engagemangst, béattre utbud?
ANnu mer.

1 S100pat
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BROCHURE
COVER

The brochure uses primary blue

as its background colour and

is brought to life through the
subtlecorporate pattern and images
which convey our friendly and
dynamic environment.

The typeface used is Neue
Helvetica LT.

BROCHURES & FOLDERS

Introduction
to Benify

Engage your employees globally
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BROCHURE
SPREAD

Helevetica Neue LT is used as the
main typeface together with the
images representing a dynamic
working environment and Benify's
products in round shapes. \'Iy do
Clients
It's important to keep the layout Use

clean and easy to read. Benify?

BROCHURES & FOLDERS

@ benify

Yearly view

Total compensation
82 301 EUR / year

Benify Delivers
5 things:

Automated
Data & Benefit
Processing

Immersive
Global
Experience

Management
of Benefit
Cost

Enhanced
Employee
Value
Proposition

Reduced
Data Risk &
Improved

Governance

4
17

Digitalised experience
from first interview

Candidate Reward
Enable managers to create unique

packages for potential candidates.
Digitalise the recruitment process.

Candidate Portal
First company interaction —
understand the value proposition

Onboarding

Digitalise the company introduction
and work knowledge with relevant
information and  task centre,

Manage, guide and connect

Engaged at work

o

Employee Communication
and Enrolment

Visualise your core values, employer
value proposition, and enrol and
communicate benefis that reward
each employee.

Administration Service
Automate how you audit, manage and
control benefits administration

Manager Information
Guidelines and a helpiul FAQ

The Benify Employee Lifecycle

ith your employees during every stage of their journey,
from onboarding to offboarding ~ for complete automation and control

Streamlined exit

Surveys
Regularly survey your employees
o ain beneficial Insights.

Employee & Alumni Clubs
Encourage your employees to interact
both inside and outside work.

Offboarding
Make a posilive last impression and
get valuable feedback.
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POSTER

Posters follow the same concept as
other materials.

Images cover the background
with Helevetica Neue LT used as
the font. Round-shaped graphic
elements such as bubbles
containing an image should

be used for consistent graphic
language.

POSTERS

¥ benify

Upptack alla
dina formaner

For att visa sin uppskattning fér dig som
medarbetare har din arbetsgivare investerat
i en medarbetarportal fran Benify.

Upptack dina
formaner

Visste du att du har tillgang till massor av férméaner och
erbjudanden, utvalda for dig som medarbetare? Allt finns
dverskadligt samlat i en anvandarvanlig online-portal.

Vélkommen till en vérld av férmaner!

Logga in med BankiD el A h ldsenord.
Du [ i
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ONE-PAGER

A one-pager is another example
of a consistent and clean design.
The corporate pattern is used to
reinforce brand recognition and to
differentiate between the different
product categories.

The colours used here are our
secondary colours.

ONE PAGERS

HALSA
Férmansnamn

Header lorem -

ipsum dolor sit amet

Ingress: 3-6 rader. Lorem Ugit autas
sinulpa riosam restect enisser spedissit
mod explibusdae. Nciderit, sae ligeniae
sequibus molor. Borrund ignatur.

Brodtext. Nim quam natus cumetur? At

re porectus eum arum videlluptus atectia
ectatum cor maximagnat magnimi nciderit,
sae ligeniae sequibus molor aut aliae nonsed
mo tem ulparcil magnihic te Nim quam natus
cumetur? At re porectus eum arum videllup-
tus atectia ectatum cor maximagnat magnimi
nciderit, sae ligeniae sequibus molor aut aliae
nonsed mo tem ulparcil magnihic tem

Mellanrubrik

Nim quam natus cumetur? At re porectus
eum arum videlluptus atectia ectatum cor
maximagnat magnimi nciderit, sae ligeniae
sequibus molor aut aliae nonsed mo tem
ulparcil magnihic. Nim quam natus cumetur?
At re porectus eum arum videlluptus atectia
ectatum cor maximagnat magnimi nciderit mi
nciderit, sae ligeniae sequibus.

Visste du att?
Lorem ipsum diespmata
reddit lorem ipsum diies.

@ benify

Fordelar for dig som arbetsgivare
» Visa upp tre basta fordelarna
quistem qui volorestem nos destias que.

» Ab ipic tem iligent dolorep edissint
facimolor adist quiatem aut des sit la.

» Ut intiis aut dernati abor recesequae con
con conet providusdsd.

Férdelar for dina medarbetare
» Visa upp tre basta fordelarna
qui volorestem nos destias que.

» Ab ipic tem iligent dolorep edissint
facimolor adist quiatem aut des sit la.

» Ut intiis aut dernati abor recesequae con
con conet providus.

Kom igang
Lorem ipsum dies poemata rediit. Nim quam
natus cumetur? At re porectus eum arum
videlluptus Nim quam natus cumetur? At re
porectus eum arum vid maximagnat mag-
nimi elluptus. Nim quam natus cumetur? At
re porectus eum arum videlluptus atectia
ectatum cor maximagnat magnimi nciderit,
sae ligeniae sequibus molor aut aliae nonsed
mo tem ulparcil magnihic.
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ROLL-UP

Our roll-ups adopt the same
concept as other materials using
the primary blue as its background
colour along with bubbles
containing an image.

ROLL-UPS

¥ benify

Upptack alla
dina formaner

@ benify

Want to improve
the quality of life for
millions of employees?
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POWERPOINT

The PowerPoint template offers
a broad variety of predetermined
graphic options, including

backgrounds, icons and images.

PowerPoint presentations use

the Arial typeface because of its
likeness to the Helvetica family
(and for the fact it's widely available
on most computers).

POWERPOINT

From tons of paper
Manusi paperwork takes time, f8SoUrces and eneray.

From different systems for everything
A wide range of IT systerms just complicates things.

From the same for everyone
A stanardised “cre-size-fis-all” offer runs the: risk of being 100
i and not mesting the nseds of all smpioyees.

From one-way-communication
intranet and emal both have their pros — but also cons.

From guossing & surmising
Offering randam benelits hoaing they appeal to empioyses.

Global Influence
of Benify and
New Trends 2019

@ benify

To a digital platform
st

fogus on ofher

To direct & interactive
Relevant infarmation fo

To a well-founded strategy
At Ben inicy

lent
ery crganisation

employees in different locations
= Some work in an office, others work
remately using just their smartphone
* Our global solution makes it simple

Why Benify?

Benefits and Total Reward

= Salary is important but not the
only currency

= Show employees your full
investrmant

- Benefits lead to happier and more
engaged amployees

= Engaged employees have the
power to enhance your brand

¥ benify

. —

T % benify o
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GRAPHIC PROFILE

NEWSLETTER

Newsletters should contain one of
our corporate images. The image
should be placed at the top of the

page.
Minimal design and content

ensures easier interaction and
higher conversion.

NEWSLETTER

* ben ify ATTRACT | REWARD | RETAM

SHARE YOUR LATEST NEWS HERE

What interesting projects are you working on? What new products are
you releasing? Share a brief description and then include a link to a web
page or blog post. What interesting projects are you working on? What
new products are you releasing?

New trends in promotion

What inleresting projects are you
working on? What new producis
are you releasing? Share a brief
description and then include a link
to a web page or blog post.

New trends in promotion

What mlereshng projects are you
working on? What new products
are you releasing? Share a brief
description and then include a link
to a web page of blog post.
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GRAPHIC PROFILE

WEBSITE

The website is the face of the
company. It's important that all
content is short, concise and
visually compatible with our
graphical profile.

WEBSITE

® benify

Attract, Reward, Retain.

Discover the world’s most personalised engagement platform

BOOK A DEMO

SOLUTIONS WHY BENIFY MY BENIFY INSIGHTS CONTACT BOOK DEMO

o benify

r -'genh‘? Portal :

B iy Bert

a

My compensation

& benify

Wycompensaion Papolamsactions

Vacation days

D i IS0EUR 14 days
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GRAPHIC PROFILE

CORPORATE
STATIONARY

Our business cards adopt the

same concept as all other materials
whereby we use the primary blue as
a background colour with the words
Attract, Reward, Retain along with
the corporate tech-y pattern. The
information side of the card sees
our logo at the top middle followed
by employee information cntered
and written in Helvetica Neue.

BUSINESS CARDS

¥ benify

Markus Kullendorff

Senior Advisor & Co-Founder

Banérgatan 16
115 23 Stockholm
wiw bemify. 56

ATTRACT | REWARD | RETAIN




24

GRAPHIC PROFILE

CORPORATE
STATIONARY

Our binders adopt the same
concept as all other materials using
the primary blue as a background
colour. The inside of the binder is
white and does not contain any
other elements.

CORPORATE BINDER
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GRAPHIC PROFILE

CORPORATE
STATIONARY

The word template is visually
minimal, easy-to-navigate and

appropriate in a business context.

Subtle curved graphical elements
and the logo ensure association
with the Benify brand.

WORD TEMPLATE

The world’s most
personalised
engagement platform

SUCCESSFULLY IMPLEMENTED GLOBAL PROJECTS

MAIN TITLE

Waror och tiinster som erbjuds via Benifys fo kips av en

till dennes anstilkda som personalfdrmaner. Arbutsgivanen dr sdledes kiparen
(sBljarens metpart) och den som ska betala séllaren. Benlfy &r arbetsglvarens.
administratir av parsonatfdrmaner och batalar siljaren pd arbetsgivarans
wingriar, Bunify it ocked don parl som skapar fakiuroma (sgilviakluroena) 40
s@ljaren avseende de varor och Yanster som arbetsgivaren Kopt och ska betala.

Second level
Varor och fnater som ertjuds via Benifys kops v en

till dennes anstilkda som personalformanar. Arbatsgivaren ar sdledes kbparen
(saljarens maotpart) och den som sxa betala saljaren. Benify &r arbatsgivarens.
administratie av personalfdrmdaner och betalar siljaren pd arbetsgivarens
wagnar. Banify dr ocksd den part som skapar fakturoma (sjalvakturama) at
sdljaren avseanda de varor och fanster som arbatsgivaren kipt och ska betala.

Varoe och [insler som erbjuds via Benilys [
till dennes anstilkda som persanal nar. Arbatsgivaren ar sdledas kbparen

mepirt) och den som ska bk aren. Bgnify fir arbetsgivanns
aléie i porssnallaemdne: och b diljsareen pi arbislsgivanns
wagnar. Banify r ocksd den part som skapar fakturormna (sfalviakturoma) at
=@ljaren avseends de varor och t&nster som arbatsglvaren kipt och ska betala.
Varor och tiinster som erbjuds via Benifys kiips av en

till dannes anstilida som personalformanar. Arbatsgivaren ar sledes kiparen
(sBljarens metpart) och den som ska betala séllaren. Benlfy &r arbetsglvarens.
administratdr av parsonatfdrmaner och batalar siljaren pd arbetsgivarans
wagnar. Banify dr ocksd den part som skapar fakturoma (sjalvakturoma) at
‘s@ljaren avseende de varor och Yanster som arbetagivaren Kopt och ska betala.
|

Third laval

Varos och [inster som erbjuds via Benilys 15

s v en

Alades kopare,
bt
i
kturoma (sjélvfakturama) at

siljaren avseende de varor ach inster som arbetsgivaren kipt och ska betal,

till dennes anstilkda som personalformanar. Arbatsgivaren
s mertpiart) och den som ska bk
i prssnallamds oo

g henify Borily AB | Barvivgatars 18 1 115 23 Stockbube | Tok 08210 210 | inko@toniy.so
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GRAPHIC PROFILE

EBOOK

Ebooks follow the same graphical
concept as the rest of the materials
with the corporate typface -
Helvetica Neue.

Ebooks are a great example of
where we use illustrations to
simplify dense information to make
the content easier to digest.

The ebooks are a graphic-heavy
production and use all of our
different graphical elements.

Each Ebook should have its own
identity and character which
differentiates each book from one
another.

EBOOKS

@ benify

Financial Wellness: The Topic
You Can't Afford to Ignore

Uncowaring the #1 threat to e rformance
and why it's 80 important for w

& benify

& benify

The New
Employee Experience

How to maximisa end optimise every step
of the employes joumay

m=s
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GRAPHIC PROFILE

GIVEAWAYS

It's vital that giveaways are
attractive and consistent with our
brand concept.

We would like our clients and
partners to actually want to use
the items, which, in turn, further
promotes our brand.

GIVEAWAYS

2 ‘...u"l'

& benify
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GRAPHIC PROFILE

VIDEO
PRODUCTION

Motion production should use
images that are consistent with our
visual language. Depending on the
purpose of the video thay should
have Intro and outtro that work on
the recognition factor of the brand.

The intro can consist of the Benify
Presents and the techy animated
background. The outtro can have
the animated globe ( earth) that
turns into the globe in the logo
with the slogan - Attract, Reward,
Retain or The most personalized
engagement platform depending
on the target audience and market.

MOTION PRODUCTION

@ benify

presents

. .
ATTRACT
REWARD

RETAIN -
N




